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“Keratoconus, Astigmatism and
Presbyopia, Oh My! Wading
Through Contact Lens Options
for Complex Cases”
Erin C. Sullivan, O.D.
1 Hr. C.E. COPE pending

####

This presentation will outline newer options for
fitting complex corneas into contact lenses,
including the keratoconus, high regular astigmats
and astigmat presbyopes. Scleral, hybrid
and soft keratoconus options will be
discussed. Several case reports of Dr. Sullivan’s
patients will be used to illustrate these options for
more challenging patients or patients that have
failed in more conventional modalities.
#####

Greg Raeman of Allergan (with President Layfield)
returned to SLOS to share practice management ideas

From the February meeting:
“Patient Review: Good or Bad for Business?”
Mr. Greg Raeman presented the
continuing education for the February SLOS
meeting. He currently works for Allergan in
their consulting services department.
Mr..Raeman stated that the way we are
reaching patients is changing. The Affordable
Care Act is driving a lot of changes in the
health care market. Accountable Care
Organizations (ACO’s) are in St. Louis and
they are changing the opportunities for
providers and in some cases access for
patients. Some ACO’s are not allowing certain
providers on their panels. The way ACO’s
decide which providers to allow on panels is by
evaluating providers on a set of criteria. The
most important point of the criteria is if patients
like seeing a particular provider. Providers’
online presence includes marketing and patient
reviews. Many of the tactics used to increase
providers’ online presence often costs nothing
or very little.
Patient online reviews of providers are
important. Approximately 48% of patients use
reviews to find health care providers. Mr.
Raeman has looked into optometric online
reviews, and he reports that many reviews are
based around contact lens fittings. He states
that all offices get reviewed on wait times, but
where there are substantial differences in
online appearances is in the reviews revolving
around contact lens fittings. Continued

RAEMAN Cont.
Many of the health care decisions
makers, or mothers, are scanning social media
like Facebook and Pinterest to see where
others are saying about specific products and
services.

Online searches are easy to perform to
see if there are already reviews online on
providers and offices. The more reviews that
are linked to a practice’s website, the higher
their google search ranking will be placed.
Google and other search engines are looking
for true, authentic reviews when they rank
search results. After several reviews providers
will start to build a reputation online. The
number of reviews needed is not very high, 2
to 20 reviews would be enough to build a
strong presence online.
There are many online sites where
patients can review providers. There are a few
sites that are most important and can have
more influence on your business. Zocdocs,
Healthgrades, and Vitals are all great
examples of websites where patients may go
to evaluate and make decisions about visiting a
provider. Most sites have a five star rating
system as well as places to make reviews and
comments. One interesting statistic about
online provider reviews is that the demographic
age of patients who are most likely to read
online reviews, is 25-34, and it’s that patients
aged 55-64who are actually writing the majority
of online reviews.
Managing an optometric practice’s
Google.business page is free, and it is hugely
important to a practice’s online presence.
Claiming a business’s Google business page is
the one main topic Mr. Raeman recommends
providers take home from his presentation.
Another important website is Yelp. He
recommends each provider search for their
office within the Yelp website. Yelp is very
widely used by the public when seeking
feedback on products and services.
Mr. Raeman did advise, many of these
larger sites are actively monitoring for “padded”
or “fake” reviews. He does not recommend
having employees from their own office create
fake reviews to artificially boost a practice’s
rating. Instead, he recommends patients who
appear happy with their eye exam experience
to write a review. He recommends
encouraging patients to check-in on Facebook
when they are in your office in order to reach
the other potential patients.
Continued on next page - Raeman

RAEMAN Cont.
When a patient checks into a practice, that
information is seen by all of the patient’s
friends on Facebook. Mr. Raeman sees
Facebook check-ins as being the most
impactful marketing, and it is also free. He
suggests letting the natural reviews develop a
reputation on their own over the course of a
period of time.
Businesses should respond to patient
comments and online reviews in a timely
manner and when necessary. Mr. Raeman
recommends having only one employee with
the assignment of managing online responses
to patients. He recommends appointing an
employee that is responsible, non-emotional,
and someone who fully understands HIPAA
regulation rules.
Most often, online reviews are positive
and not negative, so providers should not be
afraid to recommend patients provide reviews.
Offices should set a goal of 2 authentic reviews
a month for a year, and Mr. Raeman suggests
having these reviews on different review sites.
By having 2 reviews per month performed for a
year would dramatically increase a business’s
ranking in online search results.
Mr. Raeman recommends managing a
business’s online presence on an ongoing
basis. Google offers a free service, Google
Alerts, which can alert someone of any new
online postings that may have to do with any
query phrase someone may assign. This tool
is useful to help business owners to be alerted
any time a new message, review, or comment
was made about their business.
Thank you to U.S. Bank and Allergan for
hosting the February meeting.
###

Dr. Eric Polk and Sara Rosemergy of US Bank
U.S. BANK OFFERS PROFESSIONAL
FINANCIAL SOLUTIONS
Sara Rosemergy, Practice Finance Specialist with
U. S. Bank, discussed the customized practice
financing programs available with that bank at the
February SLOS meeting. U.S. Bank offers
professionals programs for acquisition financing;
practice buy-in or buy-outs; practice expansions
and relocations; practice start-ups; and debt
refinancing.
Sara has ten years of experience in the eye care
pharma field and is well known to most optometrists
in the area. Thanks to U.S. Bank for hosting the
cocktail hour.
To learn more how this program can benefit your
practice, please contact:
Sara Rosemergy
@ 314 795-9459 or e-mail:
sara.rosemergy@usbank.com
###

Help Wanted
TLC Laser Eye Center is looking for an
optometrist to see patients on Fridays and one
Saturday a month. Responsibilities include
seeing patients before and after LASIK and
PRK surgery. If you are interested please send
resume/CV to Eric.Polk@tlcvision.com.

MOA REPORT
Jason Riley, O.D & Steve Rosen, O.D.
SLOS Trustees

House Bill 202 a.k.a., the Non-Covered
Services bill has been assigned to the
Health and Mental Health Committee in
the House of Representatives. The
hearing for the bill was held at the
Capitol on February 18, 2015.
Representative Lynn Morris sponsored
the bill in the committee and Dr. Doug
Herriott and Dr. Jason Riley testified in
support of the bill. Opposition for the bill
was also strongly present at the hearing,
as there were 6 different individuals
testifying against the bill from the
insurance side. There was no vote
taken on the bill at this time and we
hope to report on the committee’s
actions at the next SLOS meeting in
March. Please be ready to contact your
legislators when asked, to support the
bill.
###

John C. Galanis, M.D., FACS
Roberta J. Crawford, O.D.

UMSL UPCOMING C.E. FOR 2015
Nutrition and the Eye Symposium VIII
April 11 & 12
Focus on a Healthier and Longer Life
12 CEE Hours
Emily Chew, M.D.
Paul S. Bernstein, M.D.
Billy Hammond, Ph.D.
Kimberly Reed, O.D.
UMSL – Penney Conference Center
Info: optometry.umsl.edu
Coding Update 2015
Monday, May 11, 2015
John McGreal, O.D.
4 hours COPE/CE
UMSL-Penney Conference Center
Info: optometry.umsl.edu
Annual Optometry Academe 2015
Sunday, August 9, 2015
7 CEE Hours
Robert Wooldridge, O.D.
Michael Stewart, M.D.
###

Mark R. Barlow, O.D.
Craig H. Sorce, O.D.

• Laser cataract surgery
• ReSTOR ® Tecnis Multifocal™ Crystalens®
implants
• Fellowship trained glaucoma consultation
• Wavefront optimized implant lenses
• Consultative Optometry
• Co-management of your Cataract, LASIK
and Multifocal implant patients
• Glaucoma consultation, OCT, LTP and
surgery for your co-managed glaucoma
patients
(314) 633-8575
7331 Watson Road, St. Louis, MO 63119
www.drgalanis.com

Part-time associate position
available in a growing private
practice in St. Peters. The office is
modern, clean, and fully equipped
with the latest technology to practice
full scope optometry. Lasik, specialty
contact lenses, ocular pathology,and
low vision background is a plus.
Hours are flexible, no weekends, 15
to 30 hours week, benefits
available. Excellent opportunity for
the right candidate.
Please contact me via email
at: eappelmanod@gmail.com

###

CALENDAR
2015
March 10

SLOS Meeting
“Keratoconus, Astigmatism, and
Presbyopia. Wading Through
Contact Lens Options for
Complex Cases”
Erin Sullivan, O.D.
SynergEyes hosts
RSVP by March 5
Bnahlik8544@charter.net

April 11-12

UMSL Symposium
Focus on a Healthier/Longer Life
12 hours CEE
Info: optometry.umsl.edu

April 14

SLOS Meeting
“The Financial Implications of
Therapeutic Dispensing”
2 hours C.E.
Midland O[tical hosts

May 9

Spring Retina Update 2015
Presented by The Retina Institute
Drury Inn on Eager Road
Contact: kelly.mckittrick@rc-stl.com

May 11

“Coding Update 2015”
John McGreal, O.D.
UMSL _ 4 hours COPE/CE

May 12

SLOS Meeting
“Amniotic Corneal Grafts”
BioDOptix hosts

June 9

SLOS Installation & Awards Banquet
Forest Hills Country Club
#####

THE RETINA INSTITUTE
“Spring Retina Update 2015”
Saturday, May 9 - Drury Inn on Eager Rd.
Gaurav Shah, M.D. & Bradley Smith, M.D.
Registration and Continental Breakfast
starts at 7:00 a.m.
Register by May 1
Contact: Kelly McKittrick
Kelly.mckittrick@rc-stl.com
314 367-1181 X2157
###

UMSL GRAND ROUNDS
Friday, March 6, 1:00-3:00 p.m.
Thursday, April 2, 6:00-8:00 p.m.
Friday April 24, 1:00-3:00 p.m.
Location: Marrilac Auditorium
No advance registration is needed. Doctors must
sign in when they arrive in Marillac Auditorium to
receive C.E.credit.
Please contact Liz Ellerbusch with any questions,
314-516-5615.
###

